ABTOp MOBOOWUT O YMTATENs 3HAYCHHE CapKa3Ma B OOCTAHOBKE HE CIIOKOIHON HMHTOHAIMH, @ HEKOH TOPSYHOCTH
U, BMECTE C TE€M, HE BBIXOZAIICH 3a paMKH CKaHJaNa, Tak Kak o0a cobeceqHMKa MPUXOAAT K obmeMy cornacuto. 1o
TOHY TOJIOCA MOXKHO CY/UTh O TNPEIB3ITOCTH 000MX K MpoucxojsiieMy. [Ipu n3ydeHun MHOCTPAHHOTO SI3bIKA CIENyeT
YYUTBIBATH, YTO MHTOHAIIWA AHTJIMHACKOTO capkasMa MOXKET COITPOBOXKAATHCA SKCTPATMHIBUCTUICCKUMHU ITapaMETpaMu —
yXMbIﬂKOﬁ, NMOAMUTUBAHUEM, NPUITYPHUBAHUEM TIJI1a3. IloBbIlIEHHE WM MOHUKEHUE TOHA rojoca Ipr MPONU3HOUICHUN
HMMEIOT CBOE 3HaueHHe. B BhIENPUBEAEHHOM NpHMEpPE SPKO BBIpaXeHO, 4To J[xoH JPIByA U ero ’eHa HE MOTYT
CIIOKOMHO 00CYXIaTh CUTYaIUIO, II03TOMY OT CHIOKOHHOTO TOHA EPEXOJIAT K BOCKIUIIAHHSIM.

Ha peup u moBeaeHue JTMYHOCTH OOJIBIIOE BIMSHUE MMEET MCHXOJIOTHYECKOE cOCcTOsiHMe. JImyHOoCcTHas Ha-
TIPaBJIEHHOCTh KOMMYHHKAHTOB CBS3BIBACTCS € MPe0biIajaHneM MOTHBOB COOCTBEHHOTO OJIarOMOyIHs, CTPEMIICHHS
K npecTrky. CapkasMm M MHTOHAIMSA, C KOTOPOH OH IPOM3HOCUTCS, MOXKET BBICMEHMBATH JKa/JIHOCTh, BEICOKOMEPHE,
yIpsIMCTBO. B OpuTaHCKO# KyJIBTYpE 3TO HOAYEPKUBAETCS CEPHEIHOCTHIO CUTYAIUH U TTOJIOKEHHEM KOMMYHHKAHTOB
B HEH. AHIIMYaHE yIUBUTEIHLHO OOBEKTUBHO BOCIPHHUMAIOT PEAbHOCTh M HCIIOIB3YIOT CapKa3M, YTOOBI CO3ATh
Ui cebst mpezcraBieHne o cobecequnke. CTOUT OTMETHTh, YTO HACMEINKa, JIEXkKallas B OCHOBE capKa3Ma, MOJ-
Pa3dyMeBaCT HEraTUBHYIO OLICHKY IMOBCACHUA, TOBPCKAAIOIIYIO «JIMI0» KOMMYHHUKaHTA.

3akao4enue. CapkasM — 3TO CrienU(pUIECKOE A3bIKOBOE CPEJCTBO, KOTOPOE UIPAET IVIABHJIO POIlbyB\aHIIINIH-
CKOH s13bIKOBOI KynbType. Uepes Hero nepenaérest ocoboe BHIICHNE ISHCTBUTENLHOCTH. B X0a€1ccnenoBaHus Obun
C/IeNaHsbl CIeyIOIne BBIBOJIBI: CapKa3M B OPHTAaHCKOH KyJbType MOAYEPKUBACT CEPhE3HOCTH GUTYANH W TTOJI0XKe-
HUS B HEll KOMMYHUKAHTOB, OCHOBHAsI HHTOHAIMOHHAsA XapaKTepPUCTUKA capKa3Ma — POBHbBINA TOH, COOTBETCTBYIO-
MK 3THYECKUM HOpMaM IIOBEJICHHS OpUTAHIEB W SIBISIOIIUICS IOKa3aTelleM YTBEpAUTEIBHONJEUTYALUH, YTO
HEOOXO0MMO YUHUTHIBATh B MIPAKTHKE MEXKYJIBTYPHOTO OOLICHHS 1 NTPH U3YYECHUH aHTJIMHCKOTO SI3BIKA.
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CULINARY DISCOURSE AS THE WAY OF ATTRACTING ATTENTION
TOJTHE BELARUSIAN NATIONAL CULTURE

Introduction. Ngwadays culinary tourism is rising in its popularity. Today we observe the growing number
of video blogs and onlingcooking magazines, aimed at attracting people to the national cuisine of different countries
and spreading infofmation about the culturological aspect of topic-related communication.

The relevanee of the research is in the practical need to attract foreigners to the acquaintance with information
about Belaru§taninational culinary traditions via participation in agroecotourism, and by the necessity to reveal the
cultusalypeculiaritiés of Belarusian and English personality-oriented culinary discourse [1; 2].

Main parti The subject of the research is communicative tactics and strategies of Belarusian and English per-
sonalityforiented culinary discourse.

The aim of the research is to identify the features of using communicative tactics and strategies in writing
culinary<articles and recipes in Belarusian and English linguistic and cultural environments.

The minor objectives are:

— to define the basic concepts of “culinary discourse”, “communication strategies and tactics”;

— to identify the features of a personality-oriented culinary discourse;

— to analyse the Belarusian and English culinary articles from the point of view of communicative strategies
and tactics;

— to conduct a qualitative and quantitative analysis of the use of the previously identified tactics and strategies;

— to create culinary videos using the effective linguistic means of describing dishes in the English language
for attracting the foreign citizens to Belarusian national cuisine.
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Methods of scientific project are the continuous sampling and descriptive methods, the methods of semantic
and quantitative analysis, contextual analysis.

In the research we analysed 44 Belarusian and 131 English Internet articles from Larisa Myatleuskaya and La-
risa Lubneuskaya’s articles as well as on-line magazines “Great British Food” and “Taste of the South”. For the
analysis, 524 English and 326 Belarusian linguistic units were found to have value.

In the process of the analysis, we found that in the lexical content of the English-speaking bloggers’ discourse
the most popular tactics are: using key phrases (18.4 %), descriptions of dishes by season and time of day (13.6 %)
and emotional sincerity (12.5 %) [3].

In the Belarusian culinary discourse they are the following: describing uniqueness (13.9 %), the emphasis on
historical events (10 %), the tactics of argumentation (8.9 %). The leading tactics of the English and Belarusian culi-
nary discourse in terms of quantity is the usage of the following expressive means (table 1).

Table 1 — The peculiarities of English and Belarusian culinary discourse

Tactics Expressive means | Example

English culinary discourse

. Classic crowd pleasure, delicious sticky coating, glorious fluffyitexture, the
0, > > »
Epithets (33 %) heaven listens of freshly baked bread
Using key Emotionally-colored adj. | Amazing, exceptional, glorious, impressive, delightful, tefreshing, hearty,
phrases (21—24.7 %) heavenly, and irresistible
Metaphors (17.6 %) Quhnary game, complements the soup perfectly, roots translated into modern
dishes, a feast of aromatic flavors
Emotionally coloured Sumptuous, delicious, fantastic, perfectwonderfuly unforgettable, brisk, mild,
adj. (40 %) fresh, excellent, best, impress
Positioning . N . N ] R
by season and Metaphors (30 %) British seafood re.aHy comes mto its own, we couldn’t get through winter’s
. coldest months without a cookie or two
time of day
Epithets (12 %) A distant memory, time-saying dighes, sumptuous recipes, warm and comforting
flavors
Exclamatory sentences | Ideal for dipping! It’s justglorious! It’s kind of like our greatest hits mastered!
(33.4 %) Adore it! So tender! Bless the food! God gracious! Delighted with taste!
Emotional Emotionally coloured adj.| Exciting, memorable, ideal, glorious, remarkable, unreal, terrific, superior,
sincerity 33.4 %) tender, reVolutionary, tremendous
Personal pron(o)un ! I thiftk it’sigeod for the plane! I put this in as much food as I can!
(7—10.9 %)
Belarusian culinary discourse
Tactics . 3akpacinb OOpIId caiaM, ajieeM i CMATaHAal0; Bepallldaka TyqHa Tpalrdaia
S Epithets (90 %) . .
of superiority Ha[4ac CMaKaHHs; rapaybl PO3HAKAIAPOBbI O€3aJIKarobHbI 30i1eHb
Nat}onal Epithets{80 %) Hgmqomaﬂ 6a6}<a ca CKBapKaMi; pyMsIHBIS 1 ITyXHATBISL OJIHIIBI; ITBIIITHBIS
dish OJiHIBI 3 epTail OyIBOBI
Set Kab Gera akiHyIlb BOKaMKYJIIHAPHYIO TICTOPHIIO KPaiHbl; MaJaposkika ma
exDressions Metaphori(70°%) Oenapyckail KyxHi; yapaBailb 3 MSICIIOBBIMI MTPaIyKTaMi; KaJii Malepyibiib
p cTapajayHist KyTiHapHbIS KHIri
Inc1terpent Phe [Mhinitive (61 %) HaHpI)I.KaHIILI Tp36a ecui Kicetb; mitlp 36ileHb rapaybiM, Kab carpaiua i aqayin
to action CIeLbli; 3ampaciup cs1i0poy Ha OyIbOSHBIA 3pa3bl

Bhe analysis of tactics showed that participants of the Belarusian-speaking culinary Internet discourse don’t
often usctheir native language to write media texts related to cooking, due to the fact that their language environ-
ment is characterized by bilingualism, and the positioning of the Belarusian culture in their self-consciousness occurs
along with the dominant position of the Russian language in everyday life [4].

If we talk about the general tendency in the English media texts expressive means show a high emotional
colouring of the culinary texts and their imperativeness. In the Belarusian ones the leading positions show a high
bookish colouring of the gastronomic media texts, the respectful attitude to the history of Belarusian dishes, their
natural simplicity, health benefits and symbolism in everyday life. In the English language we observe higher per-
centage and diversity of the expressive means within the most popular tactics. So, we’ve proved our hypothesis, that
the English language culinary discourse is richer in expressive means as the target audience is bigger [5].

Having obtained the data on the distribution of linguistic expressive means as part of the culinary discourse of the
British and Belarusians, we get wide opportunities to draw attention to the native culinary culture by using in our videos
and advertisements precisely those means that are most popular with the representatives of a potential target audience [6].



Thus, in the tactics of key phrases (presentation strategy) were used: epithets — then add some fluffy flour
and mix well; emotionally-coloured adjectives — we present a good, hearty, healthy, award-winning meal, all in one
pot!; metaphors — for an added depth of flavor cut the key ingredient; tactics by season and time of day: emotion-
ally-coloured adjectives — the color and flavor of this superior, delightful, comforting winter meal is more intense,
than we can describe!; metaphors — to finish this culinary game, season it with the fresh cur summer greens, epi-
thets — tie the sides with a piece of green onions as a part of winter ritual; tactics of emotional sincerity: strategy of
reaching the target audience; exclamatory sentences — It’s kind of like our greatest hits mastered! Ideal for dipping!

The novelty of our research work is popularization of Belarusian agroecotourism in the English-speaking envi-
ronment via effective communicative tactics and strategies in the English and Belarusian culinary communicative
environments.

Conclusion. We adapted some Belarusian classic recipes which were included into our printed advertisement
of the manor house DVORYK. In the texts were used precisely those linguistic means that are most popular with the
representatives of a potential target audience.

The study has a great practical value: it proves that linguistic studies can result in making tourists business
more profitable and demanded. It helps to restore intercultural connections and promote our natighal Belarusian cui-
sine. This project has contributed greatly to the personal development of its participants and th@ir career chaice. The
video content of the research is a part of the portfolio of a student of our gymnasia, who is sheeting and editing our
videos and is going to get his future profession in the Belarusian State Academy of Art.

The results of our research are used by students of different educational establishments for realizatien of their skills
in various spheres of their future professions: cinematography, advertising, culinary practice, language study, interpreting
practice, journalism, agriculturists business, culture, international projects, realization of pérsonal sKills and others.
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EDUCATIONAL PLATFORMS FOR LEARNING FOREIGN LANGUAGES

Intrgduction. The development of society, its economic, cultural and social growth depend directly on the
qualify of education and practical knowledge. In the age of information technology, many higher education institu-
tions around the world began to apply a mixed type of education, combining full-time form with elements of
e-learning. The popularity of various educational platforms is growing every day. During the pandemic and, as a
result,hen all educational institutions switch to distance learning, the analysis of educational platforms and their
features becomes the most relevant.

The continuity of the educational process during the rigid lockdowns was able to provide electronic educa-
tional platforms that imply interactive online services that provide access to teachers, students, parents and educators,
tools and resources to maintain, improve and manage education. Today, Russian schools have access to an extensive
and diverse number of online knowledge platforms, which can be divided into two types: learning management sys-
tems (LMS) and educational project platforms (LXP).

Main part. Learning Management Systems (LMS) is a software product that allows educational institutions
to form courses and their content on the basis of developed educational and work programs and in accordance with
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