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Автор доводит до читателя значение сарказма в обстановке не спокойной интонации, а некой горячности  
и, вместе с тем, не выходящей за рамки скандала, так как оба собеседника приходят к общему согласию. По 
тону голоса можно судить о предвзятости обоих к происходящему. При изучении иностранного языка следует 
учитывать, что интонация английского сарказма может сопровождаться экстралингвистическими параметрами — 
ухмылкой, подмигиванием, прищуриванием глаз. Повышение или понижение тона голоса при произношении 
имеют свое значение. В вышеприведённом примере ярко выражено, что Джон Дэшвуд и его жена не могут 
спокойно обсуждать ситуацию, поэтому от спокойного тона переходят к восклицаниям.  

На речь и поведение личности большое влияние имеет психологическое состояние. Личностная на-
правленность коммуникантов связывается с преобладанием мотивов собственного благополучия, стремления 
к престижу. Сарказм и интонация, с которой он произносится, может высмеивать жадность, высокомерие, 
упрямство. В британской культуре это подчеркивается серьёзностью ситуации и положением коммуникантов 
в ней. Англичане удивительно объективно воспринимают реальность и используют сарказм, чтобы создать 
для себя представление о собеседнике. Стоит отметить, что насмешка, лежащая в основе сарказма, под-
разумевает негативную оценку поведения, повреждающую «лицо» коммуниканта.  

Заключение. Сарказм – это специфическое языковое средство, которое играет главную роль в англий-
ской языковой культуре. Через него передаётся особое видение действительности. В ходе исследования были 
сделаны следующие выводы: сарказм в британской культуре подчёркивает серьёзность ситуации и положе-
ния в ней коммуникантов, основная интонационная характеристика сарказма — ровный тон, соответствую-
щий этическим нормам поведения британцев и являющийся показателем утвердительной ситуации, что 
необходимо учитывать в практике межкультурного общения и при изучении английского языка. 
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CULINARY DISCOURSE AS THE WAY OF ATTRACTING ATTENTION 
TO THE BELARUSIAN NATIONAL CULTURE 

 
Introduction. Nowadays culinary tourism is rising in its popularity. Today we observe the growing number 

of video blogs and online cooking magazines, aimed at attracting people to the national cuisine of different countries 
and spreading information about the culturological aspect of topic-related communication. 

The relevance of the research is in the practical need to attract foreigners to the acquaintance with information 
about Belarusian national culinary traditions via participation in agroecotourism, and by the necessity to reveal the 
cultural peculiarities of Belarusian and English personality-oriented culinary discourse [1; 2]. 

Main part. The subject of the research is communicative tactics and strategies of Belarusian and English per-
sonality-oriented culinary discourse.  

The aim of the research is to identify the features of using communicative tactics and strategies in writing 
culinary articles and recipes in Belarusian and English linguistic and cultural environments. 

The minor objectives are: 
 to define the basic concepts of “culinary discourse”, “communication strategies and tactics”; 
 to identify the features of a personality-oriented culinary discourse; 
 to analyse the Belarusian and English culinary articles from the point of view of communicative strategies 

and tactics;  
 to conduct a qualitative and quantitative analysis of the use of the previously identified tactics and strategies; 
 to create culinary videos using the effective linguistic means of describing dishes in the English language 

for attracting the foreign citizens to Belarusian national cuisine. 
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Methods of scientific project are the continuous sampling and descriptive methods, the methods of semantic 
and quantitative analysis, contextual analysis. 

In the research we analysed 44 Belarusian and 131 English Internet articles from Larisa Myatleuskaya and La-
risa Lubneuskaya’s articles as well as on-line magazines “Great British Food” and “Taste of the South”. For the 
analysis, 524 English and 326 Belarusian linguistic units were found to have value. 

In the process of the analysis, we found that in the lexical content of the English-speaking bloggers’ discourse 
the most popular tactics are: using key phrases (18.4 %), descriptions of dishes by season and time of day (13.6 %) 
and emotional sincerity (12.5 %) [3]. 

In the Belarusian culinary discourse they are the following: describing uniqueness (13.9 %), the emphasis on 
historical events (10 %), the tactics of argumentation (8.9 %). The leading tactics of the English and Belarusian culi-
nary discourse in terms of quantity is the usage of the following expressive means (table 1). 

 
 

T a b l e  1  — The peculiarities of English and Belarusian culinary discourse 
 

Tactics Expressive means Example 

English culinary discourse 

Using key 
phrases 

Epithets (33 %) 
Classic crowd pleasure, delicious sticky coating, glorious fluffy texture, the 
heaven listens of freshly baked bread 

Emotionally-colored adj. 
(21—24.7 %) 

Amazing, exceptional, glorious, impressive, delightful, refreshing, hearty, 
heavenly, and irresistible 

Metaphors (17.6 %) 
Culinary game, complements the soup perfectly, roots translated into modern 
dishes, a feast of aromatic flavors 

Positioning 
by season and 

time of day 

Emotionally coloured 
adj. (40 %) 

Sumptuous, delicious, fantastic, perfect, wonderful, unforgettable, brisk, mild, 
fresh, excellent, best, impress 

Metaphors (30 %) 
British seafood really comes into its own, we couldn’t get through winter’s 
coldest months without a cookie or two 

Epithets (12 %) 
A distant memory, time-saving dishes, sumptuous recipes, warm and comforting 
flavors 

Emotional 
sincerity 

Exclamatory sentences  
(33.4 %) 

Ideal for dipping! It’s just glorious! It’s kind of like our greatest hits mastered! 
Adore it! So tender! Bless the food! God gracious! Delighted with taste! 

Emotionally сoloured adj. 
(33.4 %) 

Exciting, memorable, ideal, glorious, remarkable, unreal, terrific, superior, 
tender, revolutionary, tremendous 

Personal pronoun “I” 
(7—10.9 %) 

I think it’s good for the plane! I put this in as much food as I can! 

Belarusian culinary discourse 

Tactics 
of superiority 

Epithets (90 %) 
Закрасіць боршч салам, алеем і смятанаю; верашчака гучна трашчала 
падчас смажання; гарачы рознакаляровы безалкагольны збіцень 

National  
dish 

Epithets (80 %) 
Пяшчотная бабка са скваркамі; румяныя і пухнатыя блінцы; пышныя 
блінцы з цертай бульбы 

Set  
expressions 

Metaphor (70 %) 
Каб бегла акінуць вокамкулінарную гісторыю краіны; падарожжа па 
беларускай кухні; чараваць з мясцовымі прадуктамі; калі пацерушыць 
старадаўнія кулінарныя кнігі 

Incitement 
to action 

The Infinitive (61 %) 
Напрыканцы трэба есці кісель; піць збіцень гарачым, каб сагрэцца і адчуць 
спецыі; запрасіць сяброў на бульбяныя зразы 

 
 

The analysis of tactics showed that participants of the Belarusian-speaking culinary Internet discourse don’t 
often use their native language to write media texts related to cooking, due to the fact that their language environ-
ment is characterized by bilingualism, and the positioning of the Belarusian culture in their self-consciousness occurs 
along with the dominant position of the Russian language in everyday life [4]. 

If we talk about the general tendency in the English media texts expressive means show a high emotional 
colouring of the culinary texts and their imperativeness. In the Belarusian ones the leading positions show a high 
bookish colouring of the gastronomic media texts, the respectful attitude to the history of Belarusian dishes, their 
natural simplicity, health benefits and symbolism in everyday life. In the English language we observe higher per-
centage and diversity of the expressive means within the most popular tactics. So, we’ve proved our hypothesis, that 
the English language culinary discourse is richer in expressive means as the target audience is bigger [5]. 

Having obtained the data on the distribution of linguistic expressive means as part of the culinary discourse of the 
British and Belarusians, we get wide opportunities to draw attention to the native culinary culture by using in our videos 
and advertisements precisely those means that are most popular with the representatives of a potential target audience [6]. 
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Thus, in the tactics of key phrases (presentation strategy) were used: epithets — then add some fluffy flour 
and mix well; emotionally-coloured adjectives — we present a good, hearty, healthy, award-winning meal, all in one 
pot!; metaphors — for an added depth of flavor cut the key ingredient; tactics by season and time of day: emotion-
ally-coloured adjectives — the color and flavor of this superior, delightful, comforting winter meal is more intense, 
than we can describe!; metaphors — to finish this culinary game, season it with the fresh cur summer greens; epi-
thets — tie the sides with a piece of green onions as a part of winter ritual; tactics of emotional sincerity: strategy of 
reaching the target audience; exclamatory sentences — It’s kind of like our greatest hits mastered! Ideal for dipping! 

The novelty of our research work is popularization of Belarusian agroecotourism in the English-speaking envi-
ronment via effective communicative tactics and strategies in the English and Belarusian culinary communicative 
environments. 

Conclusion. We adapted some Belarusian classic recipes which were included into our printed advertisement 
of the manor house DVORYK. In the texts were used precisely those linguistic means that are most popular with the 
representatives of a potential target audience. 

The study has a great practical value: it proves that linguistic studies can result in making tourists business 
more profitable and demanded. It helps to restore intercultural connections and promote our national Belarusian cui-
sine. This project has contributed greatly to the personal development of its participants and their career choice. The 
video content of the research is a part of the portfolio of a student of our gymnasia, who is shooting and editing our 
videos and is going to get his future profession in the Belarusian State Academy of Art.  

The results of our research are used by students of different educational establishments for realization of their skills 
in various spheres of their future professions: cinematography, advertising, culinary practice, language study, interpreting 
practice, journalism, agriculturists business, culture, international projects, realization of personal skills and others. 
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EDUCATIONAL PLATFORMS FOR LEARNING FOREIGN LANGUAGES 
 

Introduction. The development of society, its economic, cultural and social growth depend directly on the 
quality of education and practical knowledge. In the age of information technology, many higher education institu-
tions around the world began to apply a mixed type of education, combining full-time form with elements of  
e-learning. The popularity of various educational platforms is growing every day. During the pandemic and, as a 
result, when all educational institutions switch to distance learning, the analysis of educational platforms and their 
features becomes the most relevant. 

The continuity of the educational process during the rigid lockdowns was able to provide electronic educa-
tional platforms that imply interactive online services that provide access to teachers, students, parents and educators, 
tools and resources to maintain, improve and manage education. Today, Russian schools have access to an extensive 
and diverse number of online knowledge platforms, which can be divided into two types: learning management sys-
tems (LMS) and educational project platforms (LXP). 

Main part. Learning Management Systems (LMS) is a software product that allows educational institutions 
to form courses and their content on the basis of developed educational and work programs and in accordance with 
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