Conclusion. The spheres of education and health care are closely interrelated and complement each other,
ensuring the well-being and progress of society.

In today's context of global challenges, problems and rapid change, education and health are of particular
importance. Education provides people with the knowledge, skills and competencies they need to adapt to a rapidly
changing world, as well as to realize their potential and contribute to the development of society. Health care, in turn,
ensures the preservation and promotion of public health, which is the basis for an active and productive life.

To achieve sustainable development goals and improve the well-being of society, investment in education and
health must be prioritized. Investments in education increase productivity, reduce inequality and strengthen social
inclusion. Investments in health lead to better health, longer life expectancy and lower treatment costs.
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WHAT IS BEHIND THE ECO-ADVOCACY?

Introduction. There is hardly a person among you who is against the preservation of forests, clean oceans
and the atmosphere. Moreover, there are more and more people-who are "in favour" of ecology. They walk with
canvas bags instead of bags, don't use disposable tableware and sort their rubbish. All in all, the eco-activism of
a healthy person.

But there are other guys who take it rather radically. They pour paint on a Klimt painting, glue themselves to
a Munch painting and dirty the glass pyramid of the Louvre. In the name of ecology, of course.

Main part. How are these plays going to save the world?

They don't. But the louder the occasion, the wider the audience will hear about the movement or organisation.
This is the so-called Just Stop Oil environmental movement. This movement was founded by British activists in mid-
February 2022. In addition to interacting with artworks, members of the movement also carry out other actions.

For example:

— bursting onto the red carpet at the BAFTA Awards;

— running onto football pitches during matches and tying themselves to the goalposts;
entering a Formula 1 race‘track during the British Grand Prix;

— breaking down petrol stations or blocking access to them,;
block roads and bridges;
paint Aston Martin showrooms and the fashionable Harrods shop orange.

The aim of Just Stop Oil is to force the UK government to stop granting licences to develop and produce
fossil fuels - primarily oil and petrol.

Some people will twiddle their thumbs when they hear the news, some will ignore it, and some will want to
join in. The Just Stop Oil campaign is an example of emphasising an issue within the 'economics of influence'. This
is the theory that in today's world, media, businesses, governments and other social actors are trying to get the most
scarce resource of all - the attention of consumers. Every day there is more and more information, while the amount
of time for its perception does not increase. Accordingly, it is necessary to "capture" as many people as possible.
Epathetic actions are suitable for this, as ordinary protests receive much less attention. In an interview with Sky
News, Just Stop Oil spokeswoman Emma Brown said that protests solely against energy companies don't work: "For
decades, activists around the world have been organising actions against oil and gas companies. It gets overlooked by
the media and the public. Now we are disturbing the public peace in the capital. It works because it puts direct
pressure on the police and then on the government."

Have such actions only started to be organised in recent years?

For example, Frederik Hauge, founder of the environmental organisation Bellona, climbed into the office of
the Minister of the Environment with other activists in 1987. The environmentalists brought with them dead fish and
crabs killed by the dumping of dredged rocks from the Titania mining company into the fjords. They chained
themselves to chairs and tables in the office, wore ties to show seriousness of purpose, and brought coffee to drink
with the environment minister. All afternoon, evening and all night they spent in the cabinet with the press. Only in
the morning did the police respectfully escort the activists out of the office. Under the leadership of Environment
Minister Sissel Ronbeck, substantial sums were allocated to find out where the environmental "bombshells" were
ticking. Companies were fined and given clear instructions to clean up their waste.
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Or more radical ones such as: In the 1910s, suffragette activists in Britain attacked several famous paintings.
In 1914, for example, Mary Richardson whipped Diego Velazquez's Venus with a Mirror several times with a knife.
As was the case a century later, everyone was outraged. Richardson was called a "ripper", the Venus in the painting
was called a "victim" and the cuts to the canvas were "cruel wounds". However, four years later, in 1918, Parliament
passed a law allowing two-thirds of the female population of Great Britain to vote. A further 10 years later, women
were finally granted the same voting rights as men.

Does it turn out that promotions like this really work? Sometimes they do. And sometimes they don't. You
may ask how. I'll tell you how. For example: Lorenzo Fioramonti, former Italian Minister of Education, Universities
and Research and now head of the Institute for Sustainable Development at the University of Surrey, believes that
such publicity does not lead to policy change. The professor notes: "To succeed, it is important to stop the immediate
enemy. The price for your actions should be paid by your opponent - the oil and gas companies, not anyone else.

And Colin Davies, head of the Department of Cognitive Psychology at the University of Bristol, says that Just
Stop Oil actions like this always fall under the 'activist dilemma'. This is the term researchers use to describe the
problem: the public ignores peaceful and quiet protests; radical actions are attracted but are perceived as "immoral"
or "destabilising"[1].

But according to Colin Davis, the "activist dilemma" is linked to the framing effect - a cognitive distortion in
which the way people perceive information depends on the way it is presented. Negative language in the media
towards activists reduces public support for such movements. However, Colin Davies and colleagues have found that
framing does not change people's attitudes towards the very issue that activists are opposing. This can take the form
of statements like "I agree with your demands, I just don't approve of your methods". Accordingly, Just Stop Oil
protests work: more and more people learn about climate change, and even if they do not agree with specific actions,
they get involved in the movement.

It turns out that eco-organisations, on the one hand, play a deterrent role so that business does not overreach in
the pursuit of profit, and on the other hand, they can become a weapon in the hands of elites and competitors.

After all, eco-organisations live at the expense of sponsors, and no business will simply allocate huge sums
of money for abstract “environmental protection”. Only for concrete projects.

And even if companies and politicians do not sponsor eco-activists, they still successfully exploit eco-
propaganda.

Companies follow trends and create an image of environmentalists, thereby attracting more customers
to whom they sell “eco-friendly” products. Examples of such companies are.

TIMBERLAND: The famous clothing and footwear brand has gone even further in terms of fighting for
sustainability and has started to develop its own Path of Service movement. What does it mean?

The company's employees constantly draw attention to'the problems of the planet, openly "speak" about it
with the help of their products, for example, adding different inscriptions to clothes. In addition, they organise
actions related to ecology and society. And they use recycled materials in the production of shoes.

DYSON: The brand is known as a manufacturer of quality household appliances: many women have heard of
the versatility of the Dyson hairdryer.

The company owners and employees hardly ever talk about how they are in favour of the environment, but
they don't keep this fact a secret either. Although there is a lot to boast about! For example, they stopped using
disposable bags for dust collection in hoovers, removed unnecessary parts in household appliances of their own
production. At the same time, the devices work well and save energy. All appliances are packed in cardboard boxes
with a special design for less material use.

LEGO: Danish constructors are popular all over the world, but there is a nuance — the parts are made
of plastic. And if the brand wants to advocate for sustainability, the most basic thing will have to change. In 2019,
it took 90 thousand. tonnes of plastic to create the line of constructors. After that, the brand team thought about an
alternative to.the material. But so that the resulting parts made of the new material would still be safe, durable,
strong, easy to disassemble.

The company plans to finally decide on an alternative material by 2030, and it is possible that plastic will
remain plastic, but it will be recycled. By the way, today 2 % of the parts of constructors are made of sugar cane.

Lego has started to develop another ecological initiative - Lego Replay. The essence of this initiative is that
people give back their constructors to the company if they no longer use them, and the company distributes them
to families in need[2].

Conclusion. We can conclude that the struggle for ecology is a fiction. It's just that if you hear that someone
is very actively promoting radical ideas, you can be sure that someone's vested interests, rather than an abstract desire
to make the world a better place, are behind the screen of this event.
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IMPOBJIEMBI U ITEPCIIEKTHUBBI YUETA 3ATPAT HA KAYECTBO
B CUCTEME YITPABJIEHYECKOI'O YYETA

Beenenue. B snoxy riobanuzanuu ¥ HEYKJIOHHOTO TEXHOJOTHYECKOTO MPOrpecca, Korjaa OM3HEC-IIPOIecchl
MpUOOPETAIOT BCE OOMBIIYIO CIOKHOCTD U B3aMMO3aBHCHMOCTb, BOIIPOC Y4€Ta 3aTpaT Ha KAuYeCTBO MPOAYKIMU CTa-
HOBUTCA MPECIMCTOM IEPBOCTCIICHHOTIO BHUMAHUA. Cucrema YOpaBJICHYCCKOro yu€Ta, Kak HUKOTAa MPEKIC, BhIMOJI-
HSET KIFOUYEBYIO (DYHKIIHIO, IPEIOCTABIISS KPUTHYECKU BOKHYIO MH()OPMALIUIO VIS IPUHSTHSL 000CHOBaHHBIX pelle-
Hui. OJHAaKO, BOMPOCH! y4eTa 3aTpaT Ha KauecTBO B paMKaxX JaHHOW CHCTEMBI JI0-CHUX HOpP OCTAIOTCS OTKPBITHIMHU
1 TpeOYIOT JalbHEHIIEro HayqHOTO U3yUCHHSI.

VYunteBast, uto 2024 ron B Pecriy6nmke benapych 00bsaBieH ['oqom kadecTBa, akTyalbHOCTh JAHHOH TEMBI
BO3pacTaeT. ITO 0OCOOCHHO BaXKHO JUIs 00pa30BaTENbHBIX YUPSKACHUH, T (GOpMHUpYETCs HOBOE MOKOJICHHE CIICIH-
IMCTOB B O0JACTH YNPaBJICHYECKOTO ydeTa M KOHTPOJUTMHTA. B pamkax AaHHOM CTaTbu PacCMOTPEHBI OCHOBHBIC
poOJIEMBI M TIEPCIICKTHUBHI yUeTa 3aTpaT Ha Ka4eCTBO B CUCTEME YIIPABICHYECKOTO yUeTa.

OcHoOBHas 4acThb. B coBpeMEHHOM AMHAMUYHO MEHSIOIIEMCS OM3HEC-OKPY)KEHHH, I/Ie YPOBEHb KOHKYPEH-
MM MEXAY KOMIIAHUSAMH YCKOPEHHO YBEJIMYMBAETCS, BOIPOC ydeTa 3aTpaT Ha KauyecTBO MPOAYKIMHU BBIXOIUT HA
HEPBBIH IIaH. DTOT aCMEKT MPUOOPETAET 0COOYI0 3HAYMMOCTh M CTAHOBUTCS LIEHTPAIbHON, HEOTHEMIIEMOH YaCThIO
CTpPaTernvecKoro MiaHUpoBaHusl B Ou3Hece. B 3TOM KOHTEKCTe, yueT 3aTpaT Ha KayecTBO MPOAYKIMH HE MPOCTO
Ba)KEH, OH CTAHOBUTCS KPUTHUYECKH 3HAYMMbBIM 3JIEMEHTOM JJISI YCIICIIHOTO BEJCHUsI OM3HEca M ero JalbHeWIIero
pasButusi. Komnanuu, kotopsle criocoOHbI () (eKTHBHO KOHTPOJIMPOBATh U ONTUMHU3UPOBATH CBOM 3aTPaThl HA Kaye-
CTBO, MOTYT IOJIyYUTh 3HAUUTEIbHOE KOHKYPEHTHOE IPEUMYIIECTBO. DTO IMO3BOJIUT UM yKPEIIUTh CBOM MO3HUIIUH Ha
PBIHKE, YIYYIINTh PEMyTAIUIO  YBEJIHMYHUTH JIOBEPUE CO CTOPOHBI KJIMEHTOB.

VYnpaBneHdeckuil ydeT urpaer KpaiiHe BaKHYIO pOJIb B IIpOLlecce yNpaBJICHUsI OpraHnu3aluel, sBIsisCch He3a-
MEHHMBIM WMHCTPYMEHTOM B pyKaxX PYKOBOJCTBA. DTOT BHJ ydYeTa INPEJOCTABIAECT HEOOXOIMMBIE HMHCTPYMEHTHI
W METOJBI JUIS MICHTU(PHKAINN, U3MEPEHHS, HAKOIICHHS, aHAIN3a, TOJrOTOBKH M KOMMYHHUKAIMK HHpopMarwH [1].
Ota nHbOpPManUs KPUTHIECKH BaykHA U 3()(EKTUBHOTO YIPABICHHS OpraHU3aIMel — OHa TIOMOTAaeT PYKOBOJCTBY
MPUHUMATh 000CHOBAHHBIC PEIICHNS, a TAKXKE HE0OX0ouMa /T OOIIEeHHs ¢ BHEITHUMH CTEHKXonepamu. BHentHne
CTEHKXOJIZIEPBI, TAKHE KaK MHBECTOPBI, KPEAUTOPHI U JPYTHE 3aUHTEPECOBAHHBIE CTOPOHBI, TAK)KE IOJArarTcs Ha
3Ty WHGOPMAIMIO AT IPUHSITUS PEUICHUH, CBA3aHHBIX C OpraHU3aIIeH.

CornacHo ompe/eICHHI0, 3aTpaThl Ha KadecTBO (quality related cost) mpeacraristor co0oit pacxo/sl Ha obec-
TIEYCHNE U TaPaHTHIO KaueCTBa, a TAK)Ke IIOHECEHHBIE IIOTEPH BCIIEICTBHE HECOOTBETCTBUS KayecTBa. B aTo monsTHe
BKJIFOUAETCs 1IEJIBIA psii pa3HOOOPa3HBIX 37eMeHTOB [2]. DTO M 3aTpaThl HA KOHTPOJIb Ka4eCTBa, KOTOPBI IPOBO-
JIUTCS] Ha pa3JIMYHBIX dTaIlax Mpolecca MPOU3BOJICTBA, U 3aTPaThl HA ayAUT, KOTOPHIHA MO3BOJISIET YOCAUTHCS B COOT-
BETCTBUM MPOAYKIIHN BCEM HEOOXOIUMBIM CTaHaapTaMm W TpeOoBaHMAM. Kpome TOro, B 3Ty KaTeropuio BXOJST
1 pacxoJpl Ha 00ydeHHe MepcoHaia, KOTopoe He0OX0AMMO JUTS TOTO, YTOOBI BCE COTPYAHUKH IMMOHUMAIH, KaK Ba)KHO
MOAJIEPKHUBATH BHICOKOE KQUECTBO MPOIYKIMHN M KaK 3TO Je1aTh. B 3Ty e KaTeroputo BXOAAT U MPOUINE MEPOTIPHUSTHS,
KOTOpBIC HAaNpaBJICHbl HA YIIy4IIEHHE KAauyecTBa NPOIYKIHMH, BKJIIOYAs PEHHXKHMHUPUHT IIPOIECCOB, pa3pabOTKy
HOBBIX TeXHONOrHid. OIHAKO CTOUT OTMETHTb, YTO I(PEKTUBHBIN YUET 3THX 3aTPaT SIBJISETCS BeChMa CIIOKHOW 3a/1a4ei,
C KOTOPOH CTAIKMBAIOTCS MHOTHE KOMIIAHUU. DTO CBSI3aHO C TEM, YTO OHHU BKJIIOYAIOT B C€0s1 MHOKECTBO PAa3IMIHBIX
acIeKToB ¥ (haKTOPOB, M HX IOJCYET M aHAIN3 TPEOYIOT CEPhe3HOT0 MOAX0/1a U KBATU(HUIMPOBAHHEIX CIICLHAIICTOB.

OnHoli n3 Hamubosee 3HAYUTENBHBIX MPOOJIEM, ¢ KOTOPOW CTaJKHBAIOTCS COBPEMEHHBIE OM3HEC-CTPYKTYPHI,
SIBJISIETCSI OTCYTCTBUE €IMHOTO, BCEOOBEMITIOIIET0 MOAX0a K YUeTy 3aTpaT Ha KauecTBO NpoAyKuuu. Kaxmas kom-
IIaHus, HE3aBHUCHUMO OT CBOCTO MaCI_HTa6a " OoTpaciiu, O6bl‘iHO HCIIOJIB3YET CBOU YHUKAJIBbHBIC MCTOJbI U MOAXOIbI
K y4eTy 3aTpaT, 4TO MOXKET BBI3BaTh CYIIECTBEHHBIC Pa3IM4Ms B MHTEPIPETALMH ¥ MOHUMAaHHH IPOLIECCOB ydeTa.
3T0 MOXKET MPUBECTH K IyTaHUIIE, 3HAUYMTEIEHO YCIOXKHHUTH Iporiecc GOPMUPOBAHMS €AMHBIX CTAH/IAPTOB M B KOHEUHOM
UTOTE 3aTPyIHUTH yIpaBieHue KauecTBOM. Takum o0pa3oM, Jake B paMKax OJHOM M TOW K€ OTPaciv MOTYT IpH-
CYTCTBOBATh 3HAYMTENIFHBIE PA3JIMUMs B TOM, KaK yUHTHIBAIOTCA W aHAIM3UPYIOTCS 3aTpaThl HA KayecTBO, YTO CO-
3/1a€T OTOJHUTEIBHBIE CIIOKHOCTH U MPETATCTBUS U1 3P (HEKTHBHOTO YIPaBICHNUS.

Bropas mpobiema cBs3aHa ¢ TeM, 9TO OOJbIIas YacTh 3aTpaT Ha YJyUIICHHE KauecTBA MPOIYKIIHH HE MOXKET
OBITH HEMOCPEAICTBEHHO OTHECEHA K OMPEACICHHOMY MPOIYKTY HIIH Ipoleccy. DTH PacXoabl 4acTo SBISIOTCS KOC-

—115—



